OCTOBER 2018
LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 0 1-oct.-18 2-0ct.-18 3-oct.-18 4-0ct.-18 5-0ct.-18
vi;tual c‘(:;rlse?: intertact)ion INAUGURAL SESSION
ime wi ecturers to be h. 17:00-19:00
arranged case by case
WEEK 1 8-0ct.-18 9-0ct.-18 10-oct.-18 11-oct.-18 12-oct.-18
INNOVATION AND ECONOMIC ANALYSIS OF
CREATIVITY IN TOURISM TOURISM MARKETS (J.M.
(E. Garcia) Session #1 Giménez) Session #1
virtual courses: interaction h. 16:00-17:00 TOURISM SECTORS AND TOURISM MARKETING (N' h. 20:00-21:00
R . SYSTEMS (coord J.A. Duro) Rabassa) Session #1
time with lecturerstobe | -------------aoooo- Session #1 h.16:00-17:00 | Toootmomommoeeeeee- HOLIDAY
arranged case by case DESTINATION SPACES h. 17:30-18:30 T ! DESTINATION PLANNING
AND PLACES (S. Anton) T : AND MANAGEMENT (A.
Session #1 Russo) Session #1
h. 17:30-18:30 h. 17:30-18:30
WEEK 2 15-oct.-18 16-oct.-18 17-oct.-18 18-oct.-18 19-oct.-18

INNOVATION AND
CREATIVITY IN TOURISM

TOURISM SECTORS AND

TOURISM MARKETING (N.

ECONOMIC ANALYSIS OF
TOURISM MARKETS (J.M.

DESTINATION PLANNING
AND MANAGEMENT (A.

Russo) Session #2

(E. Garcia) Session #2
virtual courses: interaction h. 16:00-17:00 SYSTEMS (coord J.A. Duro)
time with lecturerstobe | ---------------a--- Session #2 Rabassa) Session #2 Giménez) Session #2
arranged case by case DESTINATION SPACES h. 9:30-10:30 h. 11:00-12:00 h. 20-00-21:00 h. 17:30-18:30
AND PLACES (S. Anton) T ) T )
Session #2
h. 17:30-18:30
WEEK 3 22-oct.-18 23-oct.-18 24-oct.-18 25-0ct.-18 26-0ct.-18
INNOVATION AND
CREATIVITY IN TOURISM
(E. Garcia) Session #3 TOURISM SECTORS AND ECONOMIC ANALYSIS OF
vmual cgurses: interaction h. 16:00-17:00 SYSTEMS (coord J.A. Duro) TOURISM MARKETING (N. TOURISM MARKETS (J.M.
time with lecturerstobe | ------------------- Session #3 Rabassa) Session #3 Giménez) Session #3
arranged case by case DESTINATION SPACES h. 16.00-17.00 h. 16:00-17:00 h. 20:00-21:00
AND PLACES (S. Anton) T : T )
Session #3
h. 17:30-18:30
NOVEMBER 2018
LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 4 29-oct.-18 30-0ct.-18 31-oct.-18 1-nov.-18 2-nov.-18
INNOVATION AND TOURISM SECTORS AND
CREATIVITY IN TOURISM | SYSTEMS (coord J.A. Duro) | TOURISM MARKETING (N.
. N Rabassa) Session #4
(E. Garcia) Session #4 Session #4 h. 16:00-17:00
virtual courses: interaction h. 16:00-17:00 h. 16:00-17:00 s
time with lecturers tobe | -------memmmmemeooe | e HOLIDAY HOLIDAY
arranged case by case DESTINATION SPACES DESTINATION PLANNING E.?gggg,{f@:é&;ilss(?lz
AND PLACES (S. Anton) AND MANAGEMENT (A. > N !
; Sarda) Session #4
Session #4 Russo) Session #3 h. 17:00-18:00
h. 17:30-18:30 h. 17.30-18.30 T :
WEEK 5 5-nov.-18 6-nov.-18 7-nov.-18 8-nov.-18 9-nov.-18
INNOVATION AND
DESTINATION PLANNING

CREATIVITY IN TOURISM
(E. Garcia) Session #5

TOURISM SECTORS AND

TOURISM MARKETING (N.

ECONOMIC ANALYSIS OF
TOURISM MARKETS (J.M.
Giménez) Session #5

AND MANAGEMENT (A.
Russo) Session #4

virtual courses: interaction h. 16:00-17:00 L
. . YSTEM: M.
time with lecturerstobe | ------------------- SYS stgon #Gslmenez) Rabassa) Session #5
arranged case by case DESTINATION SPACES _ h. 16:00-17:00 0021~
AND PLACES (S. Anton) h. 14.00-15.00 h. 20:00-21:00 h. 17.30-18.30
Session #5
h. 17:30-18:30
WEEK 6 12-nov.-18 13-nov.-18 14-nov.-18 15-nov.-18 16-nov.-18
INNOVATION AND
CREATIVITY IN TOURISM
(E. Garcia) Session #6
" . . i ) TOURISM SECTORS AND ECONOMIC ANALYSIS OF
V|r.tual courses: interaction h. 16:00-17:00 SYSTEMS (coord J.A. Duro) TOURISM MARKETING (N. | 45/0iaM MARKETS oM.
time with lecturerstobe | ------------------- Session #6 Rabassa) Session #6 Giménez) Session #6
arranged case by case DESTINATION SPACES h. 16.00-17.00 h. 16:00-17:00 h. 20:00-21:00
AND PLACES (S. Anton) e : e :
Session #6
h. 17:30-18:30
WEEK 7 19-nov.-18 20-nov.-18 21-nov.-18 22-nov.-18 23-nov.-18
INNOVATION AND
DESTINATION PLANNING

CREATIVITY IN TOURIS

M

TOURISM SECTORS AND

TOURISM MARKETING (N.

ECONOMIC ANALYSIS OF
TOURISM MARKETS (J.M.

AND MANAGEMENT (A.
Russo) Session #5

(E. Garcia) Session #7
virtual courses: interaction h. 16:00-17:00
time with lecturerstobe | ------------------- SYSTEMSSe(SCS?S;d#‘;A' Duro) Rabassa) Session #7 Giménez) Session #7
arranged case by case DESTINATION SPACES h. 16.00-17.00 h. 16:00-17:00 h. 20:00-21:00 h. 17.30-18.30
AND PLACES (S. Anton) e : e : s -
Session #7
h. 17:30-18:30
WEEK 8 26-nov.-18 27-nov.-18 28-nov.-18 29-nov.-18 30-nov.-18
INNOVATION AND

virtual courses: interaction
time with lecturers to be
arranged case by case

h. 16:00-17:00

Session #8

CREATIVITY IN TOURISM
(E. Garcia) Session #8

DESTINATION SPACES
AND PLACES (S. Anton)

Session #8
h. 16.00-17.00

TOURISM SECTORS AND
SYSTEMS (coord J.A.

Buro) Rabassa) Session #8

h. 16:00-17:00

TOURISM MARKETING (N.

h. 20:00-21:00

ECONOMIC ANALYSIS OF
TOURISM MARKETS (J.M.
Giménez) Session #8

h. 17:30-18:30




DECEMBER 2018

WEEK 9 3-dic.-18 4-dic.-18 5-dic.-18 6-dic.-18 7-dic.-18
virtual courses: interaction | DESTINATION PLANNING | TOURISM SECTORS AND | ECONOMIC ANALYSIS OF
lime with lectarers to b AND MANAGEMENT (A. | SYSTEMS (coord J.A. Duro) |  TOURISM MARKETS (J. HOLIDAY HOLIDAY
ime wi " ec urirs 0 be Russo) Session #6 Session #9 Sarda) Session #9
arranged case by case h. 17.30-18.30 h. 16.00-17.00 h. 16.00-17.00
WEEK 10 10-dic.-18 11-dic.-18 12-dic.-18 13-dic.-18 14-dic.-18
virtual courses: interaction TOURISM SECTORS AND ECONOMIC ANALYSIS OF
lime with lectarers to b INNOVATION AND SYSTEMS (coord J.A. Duro) TOURISM MARKETS (J.M.
ime wi ’ ec U'irs 0D€ 1 CREATIVITY IN TOURISM Session #10 Giménez) Session #10
arranged case by case (E. Garcia) EVALUATION h. 16.00-17.00 h. 20:00-21:00
WEEK 11 17-dic.-18 18-dic.-18 19-dic.-18 20-dic.-18 21-dic.-18

virtual courses: interaction
time with lecturers to be
arranged case by case

DESTINATION SPACES
AND PLACES (S. Anton)
EVALUATION

TOURISM SECTORS AND
SYSTEMS (coord J.A. Duro)
EVALUATION

TOURISM MARKETING (N.
Rabassa) EVALUATION

ECONOMIC ANALYSIS OF
TOURISM MARKETS (J.M.
Giménez) EVALUATION

DESTINATION PLANNING
AND MANAGEMENT (A.
Russo) EVALUATION h.

10:00-11:00 and 17.00-19.00




JANUARY 2019
LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 12 7-ene.-19 8-ene.-19 9-ene.-19 10-ene-19 11-ene.-19
DESTINATION SPACES | TOURISM SECTORS AND [ 0100 1inpieing (v, | ECONOMIC ANALYSIS OF | DESTINATION PLANNING
16:00 - 21:00 AND PLACES (S. Antor) | SYSTEMS (coord .A. Duro) | o2 2 20 Pate T2 (o | TOURISM MARKETS (M. [ AND MANAGEMENT (A,
IDENTITY TEST IDENTITY TEST Giménez) IDENTITY TEST |  Russo) IDENTITY TEST
WEEK 13 14-ene.-19 15-ene-19 16-ene.-19 17-ene-19 18-ene.-19
INNOVATION AND
CREATIVITY IN TOURISM
(E. Garcia) IDENTITY TEST | qUALITATIVE METHODS IN | QUANTITATIVE METHODS
16:00 - 21:00 TOURISM ANALYSIS (xxxx) | IN TOURISM ANALYSIS (A. HOLIDAY HOLIDAY
Session #1 Pérez) Session #1
INAUGURAL EVENT
WEEK 14 21-ene.-19 22-ene.-19 23-ene.-19 24-ene.-19 25-ene.-19
DESTINATION
MANAGEMENT SYSTEMS
AND ORGANIZATIONS (A.
CARTOGRAPHIC AND | ()| |TATIVE METHODS IN Folch) Session #1 QUANTITATIVE METHODS | _ CARTOGRAPHIC AND
16:00 - 21:00 GEOANALYTIC METHODS | 1650150 ANALYSIS (xxxx) IN TOURISM ANALYSIS (A, | CEOANALYTIC METHODS
- : IN TOURISM (J. Jurado) . ’ | NTOURISM (3. Jurado)
Session #2 Pérez) Session #2
Session #1 Session #2
MARKETING MANAGEMENT
(G. Cavalli) Session #1
WEEK 15 28-ene.-19 29-ene.-19 30-ene.-19 31-ene.-19 1-feb.-19
DESTINATION
MANAGEMENT SYSTEMS
AND ORGANIZATIONS (A.
QUALITATIVE METHODS IN | QUANTITATIVE METHODS Folch) Session #2 Gggmﬁfﬁfg n'gﬁg%s QUALITATIVE METHODS IN
16:00 - 21:00 TOURISM ANALYSIS (xxxx) | IN TOURISM ANALYSIS (A. TOURISM ANALYSIS (xxxx)
" ’ f IN TOURISM (J. Jurado) X
Session #3 Pérez) Session #3 N Session #4
Session #3
MARKETING MANAGEMENT
(G. Cavalli) Session #2
FEBRUARY 2019
LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 16 4-feb.-19 5-feb.-19 6-feb.-10 7-feb.-19 8-feb.-10
DESTINATION
MANAGEMENT SYSTEMS
AND ORGANIZATIONS (A.
QUANTITATIVE METHODS G.f@f,]ffﬁfg "JETAH'\'O%S Folch) Session #3 QUALITATIVE METHODS IN | QUANTITATIVE METHODS
16:00 - 21:00 IN TOURISM ANALYSIS (A. TOURISM ANALYSIS (xxxx) | IN TOURISM ANALYSIS (A.
” i IN TOURISM (J. Jurado) ! g g
Pérez) Session #4 Session #5 Pérez) Session #5
Session #4
MARKETING MANAGEMENT
(G. Cavalli) Session #3
WEEK 17 11-feb.-19 12-feb.-19 13-feb.-19 14-feb.-19 15-feb.-19
DESTINATION
MANAGEMENT SYSTEMS
AND ORGANIZATIONS (A.
CARTOGRAPHIC AND | ;| |TATIVE METHODS IN Folch) Session #4 QUANTITATIVE METHODS |  CARTOGRAPHIC AND
16:00 - 21:00 GEOANALYTIC METHODS | 16,2150 ANALYSIS (xxxx) IN TOURISM ANALYSIS (A, | CEOANALYTIC METHODS
- : IN TOURISM (J. Jurado) . ’ “| N TOURISM (3. Jurado)
N Session #6 Pérez) Session #6 N
Session #5 Session #6
MARKETING MANAGEMENT
(G. Cavalli) Session #4
WEEK 18 18-feb.-19 19-feb.-19 20-feb 19 21-feb.-19 22-feb -19
DESTINATION
MANAGEMENT SYSTEMS
AND ORGANIZATIONS (A.
QUALITATIVE METHODS IN | CRAI course: introduction to Folch) Session #5 QUANTITATIVE METHODS | CARTOGRAPHIC AND
roc ! IN TOURISM ANALYSIS (A. | GEOANALYTIC METHODS
16:00 - 21:00 TOURISM ANALYSIS (xxxx) | Database and bibliographic 3
EVALUATION SESSION mamAgement PLL Pérez) EVALUATION IN TOURISM (J. Jurado)
9 : SESSION EVALUATION SESSION
MARKETING MANAGEMENT
(G. Cavalli) Session #5
WEEK 19 25-feb.-19 26-feb.-19 27-feb 19 28-feb.-19 1-mar.-19
DESTINATION
ECT%’\:JC:\IASI% I(’\SliA%IrSO?F MANAGEMENT SYSTEMS | EXPERIENCE DESIGN (M. Course: introduction to the
A AND ORGANIZATIONS (A. Nel.lo) Session #1 Internships
Session #1 .
Folch) Session #6
16:00 - 21:00 -
COMUNICACION
ESTRATEGICA MARCAS
TERRITORIO (S. Huertas) [ MARKETING MANAGEMENT| EXPERIENCEDESIGN (M. | oo 0
Session #1 *h17.00-20.30 / (G. Cavalli) Session #6 Nel.lo) Session #1 - preparing y
Campus Catalunya,
Tarragona




MARCH 2019

LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 20 4-mar.-19 5-mar.-19 6-mar.-19 7-mar.-19 8-mar.-19
GOVERNANCE,
DESTINATION STAKEHOLDERS AND
MANA\g:;\;JEEN?I'F('y'\L‘JSHOV) ECTOO’\:JOR’\IASI(’\:A IxZAE)ErSo)OF MANAGEMENT SYSTEMS | EXPERIENCE DESIGN (M. COMMUNITY
Session #1' Sessioﬁ #'2 AND ORGANIZATIONS (A. Nel.lo) Session #2 INVOLVEMENT IN
Folch) Session #7 DESTINATIONS (O. Saladi¢)
Session #1
16:00 - 21:00 =
COMUNICACION
ESTRATEGICA MARCAS . COMPORTAMIENTO Y
MARKETING MANAGEMENT| TERRITORIO (S. Huertas) ET\?}L—'JER'IQSRMA’\ZEL?;;E(?AS EXPERIENCE DESIGN (M. PRACTICAS DE LOS
(G. Cavalli) Session #7 Session #2 *h17.00-20.30 / . : Nel.lo) Session #2 TURISTAS (A. Orellana)
Serrano) Session #1 A
Campus Catalunya, Session #1
Tarragona
WEEK 21 11-mar.-19 12-mar.-19 13-mar.-19 14-mar.-19 15-mar.-19
GOVERNANCE,
DESTINATION STAKEHOLDERS AND
MANA\(/SIEIF\;JIEN(':I'Ten\l‘JStrOV) ECTOOI\:JOR’\IASI('\:A I(’\\;IZA(I;EZ)OF MANAGEMENT SYSTEMS | EXPERIENCE DESIGN (M. COMMUNITY
Session #2' Sessmﬁ #'3 AND ORGANIZATIONS (A. Nel.lo) Session #3 INVOLVEMENT IN
Folch) Session #8 DESTINATIONS (O. Saladié)
Session #2
16:00 - 21:00 =
COMUNICACION
ESTRATEGICA MARCAS . COMPORTAMIENTO Y
MARKETING MANAGEMENT| TERRITORIO (S. Huertas) ET\?'_L{JE'IQSR’\AA'\ZELBr/;;iglAS EXPERIENCE DESIGN (M. PRACTICAS DE LOS
(G. Cavalli) Session #8 Session #3 *h17.00-20.30 / . : Nel.lo) Session #3 TURISTAS (A. Orellana)
Serrano) Session #2
Campus Catalunya, Session #2
Tarragona
WEEK 22 18-mar.-19 19-mar.-19 20-mar.-19 21-mar.-19 22-mar.-19
GOVERNANCE,
DESTINATION STAKEHOLDERS AND
MANA\(/SIEIF\;JIEN(':I'Ten\l‘JStrOV) ECTOOI\:JOR’\IASI('\:A I(’\\;IZA(I;EZ)OF MANAGEMENT SYSTEMS | EXPERIENCE DESIGN (M. COMMUNITY
Session #3' Sessmﬁ #'4 AND ORGANIZATIONS (A. Nel.lo) Session #4 INVOLVEMENT IN
Folch) Session #9 DESTINATIONS (O. Saladié)
Session #3
16:00 - 21:00 =
COMUNICACION
ESTRATEGICA MARCAS . COMPORTAMIENTO Y
MARKETING MANAGEMENT| TERRITORIO (S. Huertas) ET\?'_L{JE'IQSR’\AA'\ZELBr/;;iglAS EXPERIENCE DESIGN (M. PRACTICAS DE LOS
(G. Cavalli) Session #9 Session #4 *h17.00-20.30 / . : Nel.lo) Session #4 TURISTAS (A. Orellana)
Serrano) Session #3
Campus Catalunya, Session #3
Tarragona
WEEK 23 25-mar.-19 26-mar.-19 27-mar.-19 28-mar.-19 29-mar.-19
GOVERNANCE,
DESTINATION STAKEHOLDERS AND
MANA\é?El;\;JgN?I'TyTJSerV) ECTOOI\:JOR’\IASK':'A IxZAngo)OF MANAGEMENT SYSTEMS | EXPERIENCE DESIGN (M. COMMUNITY
Session #4' Sessioﬁ #'5 AND ORGANIZATIONS (A. Nel.lo) Session #5 INVOLVEMENT IN
Folch) Session #10 DESTINATIONS (O. Saladié)
Session #4
16:00 - 21:00

MARKETING MANAGEMENT
(G. Cavalli) Session #10

COMUNICACION
ESTRATEGICA MARCAS
TERRITORIO (S. Huertas)
Session #5 *h17.00-20.30 /

Campus Catalunya,
Tarragona

E-TOURISM: ESTRATEGIAS
Y HERRAMIENTAS (D.
Serrano) Session #4

EXPERIENCE DESIGN (M.

Nel.lo) Session #5

COMPORTAMIENTO Y
PRACTICAS DE LOS
TURISTAS (A. Orellana)
Session #4




ABRIL 2019

LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 24 1-abr.-19 2-abr.-19 3-abr.-19 4-abr.-19 5-abr.-19
GOVERNANCE,
ECONOMIC IMPACTS OF VALUE CHAIN SLEKELOERERSIAD
TOURISM (J.A. Duro) MANAGEMENT (Y. Ustrov) | EXPERIENCE DESIGN (@i oMM
Sessioﬁ #‘6 Sreoett #5' Nel.lo) Session #6 INVOLVEMENT IN
DESTINATIONS (O. Saladié)
CRAI course: introduction to eSS
16:00 - 21:00 Database and bibliographic
management Pt.2 COMUNICACION
ESTRATEGICA MARCAS . COMPORTAMIENTO Y
TERRITORIO (S. Huertas) ETYO;JE'IRSRNA’\;EL?;;E(EIAS EXPERIENCE DESIGN (M. PRACTICAS DE LOS
Session #6 *h17.00-20.30 / . : Nel.lo) Session #6 TURISTAS (A. Orellana)
Serrano) Session #5 ;
Campus Catalunya, Session #5
Tarragona
WEEK 25 8-abr.-19 9-abr.-19 10-abr.-19 11-abr.-19 12-abr.-19
DESTINATION STAKEHOLDERS AND
VALUE CHAIN MANAGEMENT SYSTEMS COMMUNITY
MANAGEMENT (Y. Ustrov) AND ORGANIZATIONS (A.
Session #6 Folch) EVALUATION NI NI Y
) DESTINATIONS (O. Saladié)
SESSION h
Session #6
16:00 - 21:00
MARKETING MANAGEMENT E-TOURISM: ESTRATEGIAS CF%&Z?’E“AASMSEENISSY
(G. Cavalli) EVALUATION Y HERRAMIENTAS (D. TURISTAS (A. Orellana)
SESSION Serrano) Session #6 N
Session #6
WEEK 26 15-abr.-19 16-abr.-19 17-abr.-19 18-abr.-19 19-abr.-19
16:00 - 21:00 HOLIDAY HOLIDAY HOLIDAY HOLIDAY HOLIDAY
WEEK 27 22-abr.-19 23-abr.-19 24-abr.-19 25-abr.-19 26-abr.-19
GOVERNANCE,
ECONOMIC IMPACTS OF VALUE CHAIN STA}E%—'“;J;BEﬁiAND
TOURISM (J.A. Duro) MANAGEMENT (Y. Ustrov) VLY I
EVALUATION SESSION EVALUATION SESSION DESTINATIONS (O. Saladié)
EVALUATION SESSION
16:00 - 21:00 HOLIDAY
E-TOURISM: ESTRATEGIAS COMPORTAMIENTO Y
Y HERRAMIENTAS (D. PRACTICAS DE LOS
Serrano) EVALUATION TURISTAS (A. Orellana)
SESSION EVALUATION SESSION
MAY 2019
LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 28 29-abr.-19 30-abr.-19 1-may.-19 2-may.-19 3-may.-19
EXPERIENCE DESIGN (M.
Nel.lo) EVALUATION
SESSION
16:00 - 21:00 HOLIDAY
EXPERIENCE DESIGN (M.
Nel.lo) EVALUATION
SESSION
WEEK 29 6-may.-19 7-may.-19 8-may.-19 9-may.-19 10-may.-19
) A STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00 - 21:00 TFM TFM TFM TFM TFM
WEEK 30 13-may.-19 14-may.-19 15-may.-19 16-may.-19 17-may.-19
) A STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00 - 21:00 TFM TFM TFM TFM TFM
WEEK 31 20-may.-19 21-may.-19 22-may.-19 23-may.-19 24-may.-19
) A STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00 - 21:00 TFM TFM TFM TFM TFM
WEEK 32 27-may.-19 28-may.-19 29-may.-19 30-may.-19 31-may.-19
) i STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00 - 21:00 TFM TFM TFM TFM TFM




JUNE 2019

LUNES MARTES MIERCOLES JUEVES VIERNES
WEEK 33 3-jun.-19 4-jun.-19 5-jun.-19 6-jun.-19 7-jun.-19
) A STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00-21:00 TFM TFM TFM TFM TFM
WEEK 34 10-jun.-19 11-jun.-19 12-jun.-19 13-jun.-19 14-jun.-19
) A STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00-21:00 TFM TFM TFM TFM TFM
WEEK 35 17-jun.-19 18-jun.-19 19-jun.-19 20-jun.-19 21-jun.-19
STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00-21:00 TFM TFM TFM TFM TFM
WEEK 36 24-jun.-19 25-jun.-19 26-jun.-19 27-jun.-19 28-jun.-19
STAGE/ STAGE/ STAGE/ STAGE/ STAGE/
16:00-21:00 TFM TFM TFM TFM TFM
SEPTEMBER 2019
2-sep.-19 3-sep.-19 4-sep.-19 5-sep.-19 6-sep.-19
Deposit of TFM
9-sep.-19 10-sep.-19 11-sep.-19 12-sep.-19 13-sep.-19

Presentation of TFM

Presentation of TFM




